
ADVERTISING 
ALPS
From the highest peaks to the lowest valleys, advertising can drastically 
affect your bottom line. These days, there are more options than ever, but 
the core process has remained the same.  

For all campaigns, follow these nine steps:

Advertising Campaign Quick Reference

Define your  
advertising goals  

Pick what you 
want to promote

Identify your  
target audience

Determine your  
campaign timing

Set a budget

Select media channels  
for advertising

Design and submit the  
advertising campaign

Measure results  
and optimize
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Determine where to  4 
find your audience  



Social Media Assessment
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Includes Facebook, Instagram, LinkedIn,  
influencer marketing, Tik Tok, Snapchat, 
and more.

Includes billboards, bus shelters, bus benches, 
transit, lamp posts, and point of sale displays.

Includes:

Includes native and display ads, paid search, 
geo-targeting/framing, and hypertargeting.

Includes YouTube and TV pre-roll, OTT, 
and commercial placements.

Includes magazines, trade publications,  
newspapers, and other print publications.

Includes pre-recorded spots, connected radio, 
and live-reads.

Includes conferences, trade shows, public 
events, and sponsorships.

BUDGETING
Paid Advertising

Effective advertising requires coordinated multi-channel 
campaigns. Fill out this page to see if gaps appear in your 
annual advertising budget based on the primary paid 
advertising channels.

Total advertising budget:

Plan your next advertising campaign by 
answering the following questions:

What are your advertising goals?

What do you want to promote?

Who is your target audience for this campaign?

How can you target this audience?

Let’s start this journey together!

atrainmarketing.com


